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PURPOSE AND MANAGEMENT COMMITMENT 

 
This Code of Ethics aims to share and promote the values and principles that the Company respects, applies, 
and upholds with its stakeholders (employees, shareholders, directors, collaborators, customers, consumers, 
suppliers, and partners) in the areas of social responsibility, environmental sustainability, and governance. 
 
The Company undertakes to: 
 

• disseminate this Code of Ethics to all internal and external parties involved in its activities through 
dedicated training sessions and/or specific communications, and to make it publicly available by 
displaying it at its Italian and foreign offices/companies and by publishing it on its websites; 

• monitor, within its area of responsibility, the concrete and continuous implementation of the principles 
and contents of this Code in every aspect of its activities, adopting measures to prevent violations 
through training and awareness initiatives regarding the contents of the Code; 

• keep the Code of Ethics updated in the event of new developments and review it at least annually as 
part of the Annual Management Review. 

 
 

COMPANY VALUES AND PRINCIPLES 
 
Pursuit of Excellence: 
Maintaining high standards of services and products to ensure quality, promote Italian excellence, and pursue 
shared goals of growth and innovation. 
 
Honesty and Fairness: 
Acting with honesty, transparency, loyalty, and moral integrity in all daily activities towards all internal and 
external stakeholders, in order to build fair and long-lasting relationships based on mutual trust and respect. 
 
Diversity, Equity and Inclusion: 
Believing in the richness of diverse teams by enhancing the value of every individual, respecting differences 
in age, gender, origin, religious and political beliefs, marital status, background, and level of experience, while 
ensuring equal recognition and equal opportunities for individual and team growth. 
 
Collaboration: 
Believing in strong teamwork, with our companies, suppliers, and customers, in order to pursue continuous 
improvement in internal organization, human relationships, and the efficiency of business processes. 
 
Responsibility: 
Acting responsibly, ensuring a constant commitment to maintaining correct, supportive, and respectful 
behavior towards colleagues, customers, suppliers, collaborators, society, and the environment at all levels. 



 

 
Ethics: 
Following the ethical principles relating to human rights established by the United Nations Global Compact 
(UNGC) and Amfori BSCI (Business Social Compliance Initiative). Respecting working conditions by also 
ensuring an appropriate remuneration policy and work-life balance (e.g. flexible working hours). 
 
Well-being and Safety: 
Complying with the regulatory requirements set forth by Italian Legislative Decree 81/08 and subsequent 
amendments concerning health and safety in the workplace, and promoting corporate welfare programs 
through employee support initiatives, such as access to supplementary healthcare provided under the National 
Collective Labor Agreement. 
 
 

OUR MISSION 
 
To be global ambassadors of Italian cuisine, bringing regional Italian specialties to the world while ensuring a 
consistent and recognizable standard of quality across every product category. 
 
 

CONSUMER PROTECTION 
 
The Company implements and applies the actions and procedures necessary to guarantee the supply of genuine 
and safe products through: 
 

• the careful selection of genuine, high-quality products purchased from selected suppliers, primarily 
Italian, capable of meeting the quality and reliability requirements considered essential by Alis; 

• the application of an appropriate hygiene and health risk prevention and management system in 
compliance with the current regulations governing the food sector within the scope of its activities; 

• the implementation of a food defense and fraud prevention plan compliant with the IFS standard; 
• the promotion of a culture of legality, quality, and food safety at all levels; 
• ensuring transparent and clear commercial communication regarding the characteristics of the 

products sold, in compliance with the applicable regulations on fair information practices in the food 
sector. 

 
PROTECTION OF WORKERS, PRIVACY AND CYBERSECURITY 

 
The Company respects and protects rights related to equality, inclusion, freedom of association, health, and 
worker safety in accordance with national, European, and international regulations recognized and integrated 
into our legal system. 
 
The Company is committed to fostering a positive and harmonious working environment, encouraging 
cohesion and positive human relationships based on corporate values, rejecting all forms of discrimination, 
intolerance, and abuse, in compliance with the universal rights protecting individual dignity, and ensuring the 
physical and mental integrity of all workers. 
 



 

Policies supporting parenthood, pay equity, the reduction of the gender gap through the promotion of female 
leadership, and welfare/wellbeing initiatives for all employees are implemented, encouraging behaviors that 
protect both individual and collective health. 
 
The Company promotes training and the development of employees’ skills, including through mentoring 
programs aimed at supporting the growth of younger generations and enhancing everyone’s contribution. 
 
In compliance with the applicable Privacy regulations (GDPR), the Company undertakes to treat with 
confidentiality and protect with the utmost diligence all sensitive information/data relating to its Collaborators, 
Employees, and Stakeholders. 
 
The Company adopts appropriate corporate cybersecurity systems to prevent and counter data breaches. 
 
 

ENVIRONMENTAL PROTECTION AND SUSTAINABILITY 
 
The Company is committed to minimizing the environmental impact of its activities, in full compliance with 
environmental legislation, through: 
 

• the optimal management of orders and product inventories according to expected sales; 
• the purchase of products, whenever possible, from short supply chains; 
• the rational use of water and energy resources, avoiding waste and inefficiencies; 
• the proper separation and recycling of waste; 
• the use of renewable energy sources and the efficient maintenance of its photovoltaic system for 

electricity generation, which helps prevent the release of approximately 315,000 kg of CO2 emissions 
into the atmosphere each year; 

• raising awareness and promoting responsibility among suppliers, customers, and partner companies 
regarding environmental and sustainability issues. 

 
MARKET AND STAKEHOLDER PROTECTION 

 
Customer satisfaction is at the core of Alis’ attention, and in this regard the Company undertakes to: 
 

• apply diligence and fairness in managing contracts with customers, as well as with suppliers and 
partners; 

• respect customer requests and guarantee continuous support and fairness in commercial relationships, 
based on honesty, professionalism, availability, and courtesy; 

• respect and protect customers’ intellectual property (graphics, trademarks) and physical property 
(labeled finished products); 

• apply fair, correct, and transparent pricing policies, combating money laundering practices and fraud. 
 
In its relationships with suppliers, Alis collaborates with companies that share the essential corporate values 
and principles previously outlined. In selecting new co-packers, Alis primarily chooses Italian companies with 
appropriate technical and organizational capabilities, reliability, seriousness, and competitive economic 



 

conditions aligned with market prices, rejecting any unfair or suspicious pricing policies or commercial 
practices that violate the principles of legality, market protection, fair competition, and anti-corruption. 
 
The Company guarantees the application of impartiality and equal treatment towards all stakeholders and 
undertakes to honor contracts and the conditions established therein. 
 
The Company Management, aware that the stated objectives and continuous improvement can only be 
achieved through the participation and contribution of everyone, asks all internal and external collaborators 
for serious and constant commitment and full cooperation in complying with all the principles set forth in this 
Code. 

 
 

La Direzione 
Alice Rinaldi 

 
 


